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Claranova  full-­‐year  revenue  exceeds  €160  million,    
driven  by  a  fourth-­‐quarter  acceleration  

  
•   Revenue  growth  accelerates  +37%1  in  the  fourth  quarter  (Q4),  versus  +32%1  for  fiscal  year  2017-­‐

2018  reaching  €161.5  million  

•   PlanetArt:  development  stepped  up  in  Q4,  with  revenue  growth  of  +51%1,  compared  with  +47%1  
for  the  year  (full-­‐year  revenue  of  €122  million)  

•   myDevices:  marked  increase  of  +107%1  in  Q4,  versus  +43%1  for  the  full  year,  boosted  by  Sprint  
revenue  

•   Avanquest   full-­‐year   revenue   growth   would   have   reached   +50%2,   with   consolidation   of   the  
companies  acquired  on  July  1,  2018  

•   Cash  in  excess  of  €65  million  as  of  June  30,  2018  
  

  
Paris,  France  –  August  8,  2018.  The  Claranova  group  exceeds  the  €160  million  full-­‐year  revenue  mark  and  confirms  its  
strong  growth  momentum  with  consolidated  2017-­‐2018  revenue  (July  1,  2017  –  June  30,  2018)  of  €161.5  million,  up  
32%  at  constant  exchange  rates.    
  
This  performance  was  driven  by  an  excellent  fourth  quarter,  marked  by  growth  surpassing  an  already  strong  full-­‐year  
revenue  trends.    
  
Q4  saw  the  Group  confirm  the  relevance  of  its  business  model  and  accelerate  its  growth  momentum.  This  upward  trend  
should  strengthen  further  in  the  coming  months,  with  the  consolidation  from  July  1,  2018  of  the  Canadian  companies  
acquired  by  the  Avanquest  division.  Had  these  Canadian  companies  been  consolidated  in  the  Avanquest  division  from  
July  1,  2017,  Group  revenue  would  have  totaled  €183.6  million2.  
  
Strong  Q4  revenue  growth:  +37%1  at  constant  scope  

In  millions  of  euros  
Q4  2017-­‐2018  

(April-­‐June  2018)  
Q4  2017-­‐2018  

(April-­‐June  2017)   ∆   ∆  at  constant  
exchange  rates  

PlanetArt   29.4     20.6     43%   51%  
myDevices   1.4     0.7     91%   107%  
Avanquest     7.5     8.1     -­‐7%   -­‐5%  

Revenue     38.4     29.4     30%   37%  
  
PlanetArt  strengthened   its   leadership  and  accelerated  its  growth   in  Q4,  posting  a  51%  surge   in   revenue  at  constant  
exchange  rates  (+43%  at  current  exchange  rates)  and  outpacing  full-­‐year  revenue  growth  of  47%  at  constant  exchange  
rates  and  37%  at  current  exchange  rates  reaching  €122  million  for  the  fiscal  year.  
                                                                                        
1  At  constant  exchange  rates  
2  Unaudited  figures  
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PlanetArt’s  growth  is  underpinned  by  its  solid  and  sustainable  economic  model  and  notably  its  FreePrints  and  FreePrints  
Photobooks  applications,  now  available  in  seven  countries,  and  its  extensive  customer  base.    
The  division’s  outlook  remains  extremely  positive,  with  the  launch  of  the  FreePrints  applications  in  new  countries  and  
particularly  in  Asia,  with  a  launch  in  India  in  2018  as  previously  announced.  During  the  coming  quarters,  activity  should  
also  be  boosted  by  the  recent  launch  of  a  new  application,  FreePrints  Photo  Tiles,  which  has  already  received  a  warm  
welcome  in  the  United  States  and  will  soon  be  available  in  other  countries  where  FreePrints  can  be  downloaded.  With  
this  application,  customers  easily  order  photo  tiles  that  can  be  stuck,  unstuck  and  moved  on  walls  as  often  as  they  want.  
PlanetArt  is  continuing  its  expansion  with  the  launch  of  new  high-­‐margin  products  that  can  be  distributed  at  very  low  
marketing  cost  to  its  vast  customer  base.  Benefiting  from  these  upcoming  developments,  the  Group  has  confirmed  its  
dual-­‐objective  strategy  for  this  division:  maintain  a  high  rate  of  business  growth  with  continued  profitability  through  
the  launch  of  new  high-­‐margin  products  with  a  low  marketing  cost.  
  
As  in  the  previous  quarter,  myDevices  continues  to  benefit  from  the  initial  revenues  generated  by  the  agreement  with  
the  U.S.  telecoms  operator,  Sprint,  reporting  Q4  revenue  growth  of  107%  at  constant  exchange  rates  (+91%  at  current  
exchange  rates).  This  is  a  substantial  upturn  on  full-­‐year  revenue  trends,  which  grew  43%  at  constant  exchange  rates  
(+31%  at  current  exchange  rates)  to  €3.9  million.  Over  the  full-­‐year,  this  agreement  generated  revenue  in  excess  of  
U.S.$2   million,   following   the   launch   of   the   “Sprint   IoT   factory”marketplace   on  May   4,   2018.   In   addition   to   this  
agreement,  myDevices   recently   launched   “IoT   in   a   box”   for   resellers,   aimed   at   expanding   its   reach   in   this  market.  
Resellers  can  now  order  their  “IoT  in  a  box”  directly  on  line  and  receive  delivery  within  48  hours  for  marketing  to  their  
customers.  
  
The   Canadian   businesses   of   Upclick,   SodaPDF   and   Adaware  were   acquired   on   July   1,   2018   and   did   not   therefore  
contribute  to  the  Avanquest  division’s  revenue  for  the  year.  Unsurprisingly,  revenue  slipped  slightly  by  3%  at  constant  
exchange  rates  year-­‐on-­‐year  (-­‐7%  at  current  exchange  rates)  to  €35.8  million.  Had  these  companies  been  consolidated  
as   of   July   1,   2017,   Avanquest  would  have   posted   growth  of   50%1.   Initial   impacts   should   be   felt   from   2018-­‐2019  
following  the  consolidation  of  the  Canadian  companies  in  the  Group,  with  notably  an  expected  significant  improvement  
in  the  Avanquest’s  division  profitability,  in  line  with  the  Group’s  strategy.  
  
2017-­‐2018  revenue  trends  by  division  at  constant  scope:  +32%1  

In  millions  of  euros  
2017-­‐2018   2016-­‐  2017  

Reported   ∆   ∆  at  constant  
exchange  rates  

PlanetArt   122.0     88.9     37%   47%  
myDevices   3.7   2.8     31%   43%  
Avanquest     35.8   38.5   -­‐7%   -­‐3%  

Revenue     161.5   130.2   24%   32%  
  
As  presented  above  and  for  information  purposes,  had  the  Canadian  activities  been  consolidated  as  of  July  1,  2017  in  
Avanquest,  the  Claranova  group  would  have  posted  revenue  of  €183.6  million2,  representing  growth  of  41%  compared  
with   reported   growth  of   24%.  The  Avanquest   division’s  growth  would   have  been  +50%,   compared  with   a   reported  
contraction  of  -­‐7%.  These  figures  demonstrate  the  positive  impact  of  the  acquisitions,  which  will  be  highly  visible  from  
the  next  quarter.    Furthermore,  while  these  acquisitions  should  contribute  to  an  increase  in  revenue,  their  impact  on  
Group  profitability  should  be  even  greater.  
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Revenue  by  division  including  the  2017-­‐2018  acquisitions:  +51%1  

In  millions  of  euros  

2017-­‐2018  
Including  

acquisitions2  

2016-­‐  2017  
Reported   ∆   ∆  at  constant  

exchange  rates  

PlanetArt   122.0     88.9     37%   47%  
myDevices   3.7   2.8     31%   43%  
Avanquest  +  Acquisitions   57.9   38.5   50%   62%  

Revenue   183.6   130.2   41%   51%  
  
Thanks  to  the  resounding  success  of  the  ORNANE  bond  issue,  the  Group  finished  the  year  with  cash  in  excess  of  €65  
million  (compared  with  €17.5  million  as  of  June  30,  2017),  providing  the  means  to  support  its  future  organic  growth.  
Adjusted  for  the  impact  of  this  issue,  Group  cash  would  have  been  around  €38  million,  a  year-­‐on-­‐year  improvement  of  
120%.  
  
For  Pierre  Cesarini,  CEO  of  the  Claranova  group:  “For  the  fourth  year  running  since  my  arrival,  the  Group  has  reported  
substantial  growth  over   the  past  12  months  –   the  surge  in  Group   revenue  at  constant   scope   in  four  years  has  been  
impressive,  as  it  almost  trebled.  This  growth  is  now  driven  by  three  high  potential  businesses,  each  focused  on  a  strategy,  
that   is  now,  I  believe,   tried  and   tested.  Claranova  is   currently  one  of   the   rare  French   tech  companies  focused  on   the  
promising  Internet,  mobile  and  IoT  sector,  to  exceed  full-­‐year  revenue  of  €150  milllion  and  we’re  sure  this  growth  will  
continue  in  coming  years.”  
  
  

Next  Claranova  Group  event:  2017-­‐2018  annual  results:  October  2,  2018  

  
  
  
About  Claranova:  
  
A  global  Internet  and  mobile  player,  Claranova  is  one  of  the  few  French  companies  in  this  sector  to  post  sales  of  over  EUR  130  million,  more  than  half  
of  which  is  generated  in  the  United  States.  Claranova  focuses  its  strategy  on  three  areas  of  business  –  digital  printing  through  the  Group’s  PlanetArt  
division,  management  of  the  Internet  of  Things  (IoT)  via  the  myDevices  division  and  e-­‐commerce  through  the  Avanquest  division:  

-­‐   PlanetArt:  A  world  leader  in  mobile  printing,  specifically  via  the  FreePrints  offer  –  the  cheapest  and  simplest  way  to  print  photos  from  a  
smartphone  –  FreePrints  is  already  a  must-­‐have  for  several  million  customers,  a  figure  that  has  grown  every  year  since  its  launch;  

-­‐   myDevices:  A  global  platform   for   IoT   (Internet  of  Things)  management  enabling  major  corporations   from  different  business   sectors   to  
quickly  develop  and  roll  out  IoT  solutions  for  their  customers;  

-­‐   Avanquest:  the  Group’s  legacy  activity  covering  the  distribution  of  third-­‐party  software,  a  business  that  is  shifting  towards  the  monetization  
of  Internet  traffic.  

For  more  information  on  the  Claranova  group:  www.claranova.com  or  www.twitter.com/claranova_group  

  


